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SUSCEPTIBILITY TO FAKE NEWS
The current technology has improved the acquisition of information. Televisions, computers, and mobile phones have made the flow of information from the source to the consumer very fast through the use of the internet. People can get news anywhere anytime, with the only requirement being a reliable internet connection. Increased use of the internet has provided a platform for the transmission of news, most of which tend to be fake news. In this essay, the focus of discussion is people susceptible to fake news, reasons for the transmission of fake news, and why it is important to provide accurate and credible news to consumers. 
Fake news refers to information that is falsely offered as news. Fake news is presented similar to the right news in the form of printed media, written text on the screen, or verbal presentation through radios, televisions, or the social media on the internet. Its main reason is to make money through discrediting and damaging a person’s or a company’s reputation. Considering Generation Z (2000 -present), the millennials (1980-2000), and generation Y (1965-1979), Generation Y scored about 10/10, Generation Z scored 6/10, and the millennial scored 9/10. Therefore, according to the Fake News Quiz, Generation Z is highly susceptible to fake news. However, according to (Jang et al., 2018), susceptibility to fake news is dependent on member identity, content in question, and external political efficacy. 

Most people have access to information, but very few of them are able to distinguish whether the information is true or false. Most people access news through computers and mobile phones, but since they have no media literacy, they tend to read any information and make judgmental conclusions based on the information read. Media literacy refers to one’s ability to access, analyzing, and evaluating or even creating and manipulating media information. The inability of people to analyze and evaluate online information makes them susceptible to fake news. According to (Jones-Jang et al., 2019), individuals who have media literacy are in a better position of recognizing fake news than their counterparts with no literacy. In addition, (Lee, 2018) highlighted that older adult is highly exposed to scams and propaganda and therefore need media literacy information. Furthermore, bias to some information on media companies increases the risk of falling victim to fake news.  
With the increased media accessibility, the emergence and spread of fake news have increased spontaneously. Individual people and companies spread fake news for personal gain. According to research done by (Dwyer 2019), fake news emerges for reasons such as verification of existing ideas, lack of credible evaluation of the information, being impatient to read or listen and seeking attention, and thinking that their emotions are targeted. The research adds that reiteration and social pressure also contribute greatly to the spread of fake news. It is, therefore, of at most importance that media owners provide credible and reliable news for their consumers. Accurate news improves the credibility of a company and makes people happy hearing the truth.  

Conclusion  
Fake news if harmful to an individual’s health or an organization in criticism, and it can make it difficult for people to see the truth. It is important to fight the spread of fake news through the promotion of media literacy, investing in tools that can identify fake news, reduction of financial incentives for those who gain from the news and diversifying news sources.  Generally, most of the young and middle-aged people receive news alerts through mobile phones; it is easier to control fake news this way by subscribing for news from trusted and registered sources.
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